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Report
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Everything Northwind Organics spent, reached and earned across paid and organic 
channels during this period — the numbers exactly as the platforms reported them, 
with the context behind each movement. Ads and social in Indian Rupees and IST; 
website figures in the property’s timezone; store figures in the shop’s own currency 
and days.
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Meta Ads — Performance
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

T O T A L  S P E N D

₹1,13,978
Across the period this account invested ₹1,13,978.28 on Meta 
Ads and returned 842 Leads, an average of ₹135.36 per result. 
The creative was served 19,44,980 times to 6,88,210 people 
— a frequency of 2.83. Of everyone who saw it, 1.87% clicked 
through.

T H E  E I G H T  N U M B E R S  ·  V S  P R E V I O U S  P E R I O D

S P E N D

₹1,13,978
▲ +16.3%

L E A D S

842
▲ +22.4%

C O S T  /  R E S U LT

₹135.36
▼ −8.1%

C T R

1.87%
▲ +4.9%

C O S T  /  C L I C K

₹6.42
▼ −3.2%

I M P R E S S I O N S

19,44,980
▲ +12.8%

R E AC H

6,88,210
▲ +9.6%

F R E Q U E N C Y

2.83
▲ +2.9%

D A Y  B Y  D A Y

D A I LY  S P E N D
Values shown in-chart are abbreviated; exact figures appear in the tables.

₹3.2K

1 Jul

₹5.1K

3 Jul

₹7K

5 Jul

₹3.6K

7 Jul

₹5.5K

9 Jul

₹7.4K

11 Jul

₹3.9K

13 Jul

₹5.8K

15 Jul

₹7.8K

17 Jul

₹4.3K

19 Jul

₹6.2K

21 Jul

R E S U LT S  V S  L I N K  C L I C K S

Results Clicks

1 Jul 3 Jul 5 Jul 7 Jul 9 Jul 11 Jul 13 Jul 15 Jul 17 Jul 19 Jul 21 Jul

C A M P A I G N S

CA M PA I G N S TAT U S S P E N D R E S U LT S C P R C T R C P C R E AC H
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Meta Ads — Performance
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

CA M PA I G N S TAT U S S P E N D R E S U LT S C P R C T R C P C R E AC H

2026 · Leads — Chennai — Creati… Paused ₹14,200 120 ₹118.00 2.41% ₹5.90 88,000

2026 · Traffic — Coimbatore — C… Active ₹13,720 116 ₹121.00 2.36% ₹6.00 85,400

2026 · Awareness — Madurai — Cr… Active ₹13,240 112 ₹124.00 2.31% ₹6.10 82,800

2026 · Retargeting — Pan-India … Paused ₹12,760 108 ₹127.00 2.26% ₹6.20 80,200

2026 · Leads — Chennai — Creati… Active ₹12,280 104 ₹130.00 2.21% ₹6.30 77,600

2026 · Traffic — Coimbatore — C… Active ₹11,800 100 ₹133.00 2.16% ₹6.40 75,000

2026 · Awareness — Madurai — Cr… Paused ₹11,320 96 ₹136.00 2.11% ₹6.50 72,400

2026 · Retargeting — Pan-India … Active ₹10,840 0 — 2.06% ₹6.60 69,800

2026 · Leads — Chennai — Creati… Active ₹10,360 88 ₹142.00 2.01% ₹6.70 67,200

2026 · Traffic — Coimbatore — C… Paused ₹9,880 84 ₹145.00 1.96% ₹6.80 64,600

2026 · Awareness — Madurai — Cr… Active ₹9,400 80 ₹148.00 1.91% ₹6.90 62,000

2026 · Retargeting — Pan-India … Active ₹8,920 76 ₹151.00 1.86% ₹7.00 59,400

2026 · Leads — Chennai — Creati… Paused ₹8,440 72 ₹154.00 1.81% ₹7.10 56,800

2026 · Traffic — Coimbatore — C… Active ₹7,960 68 ₹157.00 1.76% ₹7.20 54,200

2026 · Awareness — Madurai — Cr… Active ₹7,480 64 ₹160.00 1.71% ₹7.30 51,600

2026 · Retargeting — Pan-India … Paused ₹7,000 60 ₹163.00 1.66% ₹7.40 49,000

2026 · Leads — Chennai — Creati… Active ₹6,520 56 ₹166.00 1.61% ₹7.50 46,400

2026 · Traffic — Coimbatore — C… Active ₹6,040 52 ₹169.00 1.56% ₹7.60 43,800

2026 · Awareness — Madurai — Cr… Paused ₹5,560 48 ₹172.00 1.51% ₹7.70 41,200

2026 · Retargeting — Pan-India … Active ₹5,080 44 ₹175.00 1.46% ₹7.80 38,600

2026 · Leads — Chennai — Creati… Active ₹4,600 40 ₹178.00 1.41% ₹7.90 36,000

2026 · Traffic — Coimbatore — C… Paused ₹4,120 36 ₹181.00 1.36% ₹8.00 33,400

2026 · Awareness — Madurai — Cr… Active ₹3,640 32 ₹184.00 1.31% ₹8.10 30,800

W H A T  T H I S  M E A N S

— Cost per lead fell 8.1% while spend rose 16.3% — the account got cheaper as it scaled.
— Instagram delivered a higher CTR at a lower CPC than Facebook, but took only 38% of budget.
— வாராந்திர அறிக்ைக: ரீல்ஸ் அதிக ரீச் ெகாடுத்தது.
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Meta Ads — Where it ran
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

S P E N D  O N  F A C E B O O K

62%
The budget did not land evenly. facebook took ₹71,204.50 of 
the ₹1,13,978.28 placed across platforms, delivering 11,88,420 
impressions at 0.88% CTR. The table below is the exact 
breakdown by platform, placement and audience.

F A C E B O O K  V S  I N S T A G R A M

S P E N D  S H A R E

facebook ₹71.2K 62.5%

instagram ₹42.8K 37.5%

I M P R E S S I O N  S H A R E

facebook 11.9L 61.1%

instagram 7.6L 38.9%

P L AT F O R M S P E N D I M P R E S S I O N S R E AC H C L I C K S C T R C P C

facebook ₹71,205 11,88,420 4,02,118 10,412 0.88% ₹6.84

instagram ₹42,774 7,56,560 2,86,092 7,330 0.97% ₹5.83

P L A C E M E N T S

facebook_feed ₹41.2K 40.6%

instagram_reels ₹28.8K 28.4%

instagram_stories ₹18.1K 17.9%

audience_network_rewa… ₹9.2K 9.1%

messenger_inbox ₹4.1K 4.0%

P L AC E M E N T S P E N D I M P R E S S I O N S C L I C K S

facebook_feed ₹41,200 6,10,000 5,400

instagram_reels ₹28,800 4,20,000 4,100

instagram_stories ₹18,100 2,80,000 2,200

audience_network_rewarded_video_extreme… ₹9,200 1,90,000 900

messenger_inbox ₹4,100 88,000 410

W H O  S A W  I T

25-34 7.8L 49.7%

18-24 3.9L 24.8%

35-44 2.8L 17.8%

45-54 1.2L 7.6%
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Instagram — Organic
@northline.studio · Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

F O L L O W E R S

41,208
The account ended the period with 41,208 followers, a change of 
+512. Content reached 2,88,410 accounts and was seen 5,17,390 
times, drawing 19,488 interactions and 8,412 profile visits. 9 new 
posts were published inside this window.

A C C O U N T  N U M B E R S

R E AC H

2,88,410
I M P R E S S I O N S

—
V I E W S

5,17,390
I N T E R AC T I O N S

19,488
P R O F I L E  V I E W S

8,412
N E W  F O L L O W S

613
F O L L O W E R S

41,208
N E W  P O S T S

9
Impressions unavailable — Meta's Instagram API does not provide these metrics for this account, so they are shown as “—” rather than zero.

D A I L Y  T R E N D

Reach
16.4K

Views
26K

Interactions
1.5K

1 Jul 4 Jul 7 Jul 10 Jul 13 Jul 16 Jul 19 Jul

N E W  P O S T S  T H I S  P E R I O D

P O S T V I E W S L I K E S C O M M E N T S R E AC H

01
Launch creative variant 1 — carousel of the new range

IMAGE 02/07/2026
9,400 120 4 7,100

Launch creative variant 2 — carousel of the new range
CAROUSEL 03/07/2026

18,800 240 8 14,200

03
This caption is deliberately absurd in length so we can 
prove…

REEL 04/07/2026
28,200 360 12 21,300

Launch creative variant 4 — carousel of the new range
IMAGE 05/07/2026

37,600 480 16 28,400

05
—

CAROUSEL 06/07/2026
47,000 600 20 35,500
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Instagram — Organic
@northline.studio · Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

P O S T V I E W S L I K E S C O M M E N T S R E AC H

Launch creative variant 6 — carousel of the new range
REEL 07/07/2026

56,400 720 24 42,600

07
Launch creative variant 7 — carousel of the new range

IMAGE 08/07/2026
65,800 840 28 49,700

Launch creative variant 8 — carousel of the new range
CAROUSEL 09/07/2026

75,200 960 32 56,800

09
Launch creative variant 9 — carousel of the new range

REEL 10/07/2026
84,600 1,080 36 63,900

W H A T  T H I S  M E A N S

— Reels drove 71% of total reach despite being 40% of posts published.

— Follower growth accelerated after the 12/07 launch post.
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Facebook Page — Organic
Northline Studio · Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

F O L L O W E R S

41,208
The account ended the period with 41,208 followers, a change 
of -37. Content was seen 5,17,390 times, drawing 0 interactions. 
4 new posts were published inside this window.

A C C O U N T  N U M B E R S

R E AC H

—
I M P R E S S I O N S

—
V I E W S

5,17,390
I N T E R AC T I O N S

0
P R O F I L E  V I E W S

—
N E W  F O L L O W S

613
F O L L O W E R S

41,208
N E W  P O S T S

4
Reach, Impressions and Profile views unavailable — Meta's Page API no longer provides these metrics, so they are shown as “—” rather than zero.

D A I L Y  T R E N D

Views
26K

Interactions
01 Jul 4 Jul 7 Jul 10 Jul 13 Jul 16 Jul 19 Jul

N E W  P O S T S  T H I S  P E R I O D

P O S T R E AC H L I K E S C O M M E N T S S H A R E S

01
Launch creative variant 1 — carousel of the new range

IMAGE 02/07/2026
— 120 4 3

Launch creative variant 2 — carousel of the new range
CAROUSEL 03/07/2026

— — — —

03
This caption is deliberately absurd in length so we can 
prove…

REEL 04/07/2026
— 0 0 0

Launch creative variant 4 — carousel of the new range
IMAGE 05/07/2026

— 480 16 12

W H A T  T H I S  M E A N S

— Reels drove 71% of total reach despite being 40% of posts published.

— Follower growth accelerated after the 12/07 launch post.

MetricsGo 0 7  /  1 4



Website — Google Analytics
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

S E S S I O N S

12,480
The site saw 12,480 sessions from 9,984 users, of which 6,864 
were visiting for the first time. 58.0% of sessions were engaged, 
and 312 key events were recorded — a conversion rate of 2.5%. 
Days are counted in the property’s own timezone (Asia/Kolkata).

T H E  S I X  N U M B E R S  ·  V S  P R E V I O U S  P E R I O D

S E S S I O N S

12,480
▲ +14.3%

U S E R S

9,984
▲ +14.3%

N E W  U S E R S

6,864
▲ +14.3%

E N G AG E M E N T  R AT E

58.0%
· −0.0%

K E Y  E V E N T S

312
▲ +30.0%

AVG .  S E S S I O N

1m 34s
· 0.0%

D A Y  B Y  D A Y

D A I LY  S E S S I O N S
Values shown in-chart are abbreviated; exact figures appear in the tables.

480

1 Jul

664

3 Jul

694

5 Jul

556

7 Jul

393

9 Jul

368

11 Jul

520

13 Jul

723

15 Jul

806

17 Jul

706

19 Jul

531

21 Jul

W H E R E  S E S S I O N S  C A M E  F R O M

Organic Search 5.1K 41.0%

Paid Social 3.3K 26.4%

Direct 2.4K 19.2%

Referral 1.1K 8.8%

Organic Social 560 4.5%

W H E R E  T H E Y  L A N D E D

L A N D I N G  PAG E S E S S I O N S E N GAG E D K E Y  E V E N T S

/ 4,100 58.0% 90

/geysers 2,600 58.0% 110

/geysers/instant-3l 1,900 58.0% 62

/dealers 1,200 58.0% 30
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Website — Google Analytics
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

L A N D I N G  PAG E S E S S I O N S E N GAG E D K E Y  E V E N T S

/blog/geyser-buying-guide-2026 980 58.0% 12

GA4 folded part of at least one breakdown into “(other)”, so the tables above do not add up to the totals exactly.
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Website — Google Search
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

C L I C K S  F R O M  G O O G L E  S E A R C H

1,840
Pages from this site appeared 96,400 times in Google Search 
results and were clicked 1,840 times, a click-through rate of 
1.9%. The average position across those impressions was 9.8 
— lower is better. Search Console counts days in Pacific time.

T H E  F O U R  N U M B E R S  ·  V S  P R E V I O U S  P E R I O D

C L I C K S

1,840
▲ +21.1%

I M P R E S S I O N S

96,400
▲ +19.0%

C T R

1.9%
▲ +1.7%

AVG .  P O S I T I O N

9.8
▼ −19.0%

D A Y  B Y  D A Y

D A I LY  C L I C K S

Clicks
138

1 Jul 4 Jul 7 Jul 10 Jul 13 Jul 16 Jul 19 Jul

W H A T  P E O P L E  S E A R C H E D

Q U E RY C L I C K S I M P R E S S I O N S C T R P O S I T I O N

sunrad geyser 620 4,100 15.1% 1.2

instant water heater 3 litre 210 9,800 2.1% 4.6

best geyser for hard water 140 12,400 1.1% 6.1

geyser price 0 6,200 0.0% 8.9

water heater 15 litre 0 3,900 0.0% 11.4

sunrad dealer near me 88 900 9.8% 2.3

S E E N ,  N E V E R  C L I C K E D

Queries the site ranked for at least thirty times without a single click. The title and description Google shows for these pages are the 
lever.

Q U E RY I M P R E S S I O N S P O S I T I O N

geyser price 6,200 8.9

water heater 15 litre 3,900 11.4

MetricsGo 1 0  /  1 4



Website — Google Search
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

W H A T  T H I S  M E A N S

— Paid Social brought 26% of sessions, down from 36% the period before.

— 312 key events from 12,480 sessions — a 2.5% conversion rate against 2.2% before.
— GA4 folded part of at least one breakdown into "(other)", so the tables do not add up to the totals exactly.

— "geyser price" was shown 6,200 times at position 8.9 and clicked never — the title and description for that page are worth a 
look.
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Store — Shopify
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

N E T  S A L E S  ·  I N R

4,32,000
The store took 96 orders worth INR 4,82,000 gross. After 
discounts and returns that is INR 4,32,000 net, an average of INR 
4,500 per order. 65.0% of customers were buying for the first 
time. Amounts are in INR; days are the shop’s own (Asia/Kolkata), 
and each return is dated on the day it was refunded.

T H E  L A D D E R  ·  V S  P R E V I O U S  P E R I O D

T H I S  P E R I O D P R E V I O U S

Gross sales INR 4,82,000 INR 4,00,000

− Discounts INR 31,000 INR 20,000

− Returns INR 19,000 INR 10,000

= Net sales INR 4,32,000 INR 3,70,000

O R D E R S  A N D  C U S T O M E R S

O R D E R S

96
▲ +20.0%

AVG .  O R D E R  VA L U E

INR 4,500
▼ −2.7%

U N I T S  S O L D

140
▲ +16.7%

C U S T O M E R S

80
▲ +14.3%

N E W  C U S T O M E R S

52
▲ +30.0%

R E T U R N I N G

28
▼ −6.7%

R E T U R N  R AT E

3.9%
▲ +57.7%

D I S C O U N T  R AT E

6.4%
▲ +28.6%

D A Y  B Y  D A Y

D A I LY  N E T  S A L E S  ( I N R )
Values shown in-chart are abbreviated; exact figures appear in the tables.

14K

1 Jul

23.1K

3 Jul

22K

5 Jul

13K

7 Jul

8.2K

9 Jul

14.5K

11 Jul

25.1K

13 Jul

28K

15 Jul

20.5K

17 Jul

12.9K

19 Jul

15.5K

21 Jul

W H A T  S O L D

P R O D U C T U N I T S N E T  S A L E S

Instant Geyser 3L — White 42 INR 1,68,000

Storage Geyser 15L 18 INR 1,26,000

Instant Geyser 1L — Kitchen 32 INR 64,000
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Store — Shopify
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

P R O D U C T U N I T S N E T  S A L E S

Anode rod (replacement) 48 INR 21,000

D I S C O U N T  C O D E S  U S E D

C O D E O R D E R S D I S C O U N T S

MONSOON10 31 INR 19,000

DEALER5 12 INR 8,000

This store’s app cannot see orders older than 60 days, so any part of the period further back is incomplete rather than quiet.

W H A T  T H I S  M E A N S

— Gross sales of INR 4,82,000, less 31,000 in discounts and 19,000 in returns, left INR 4,32,000 net — up from INR 3,70,000.
— 96 orders at an average of INR 4,500 each.

— 52 of 80 customers were buying for the first time (65%).

— Best seller by net sales: Instant Geyser 3L — White, INR 1,68,000.

— This store’s app cannot see orders older than 60 days, so any period reaching further back is incomplete — not quiet.
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Work Done
Northwind Organics · 01/07/2026 – 21/07/2026 · Last 21 days

L O G G E D  A C T I V I T I E S

4
Everything the team executed on this account during the period, 
timestamped as it was logged. 4 entries across 3 days. All times 
IST.

1 9 / 0 7 / 2 0 2 6

18:45 மாதாந்திர கிரிேயட்டிவ் திட்டம் வாடிக்ைகயாளருடன் பகிரப்பட்டது. Anand

1 1 / 0 7 / 2 0 2 6

12:15 Paused two underperforming Coimbatore ad sets (CPL > ₹300). —

0 3 / 0 7 / 2 0 2 6

10:50 Rebuilt the lead form and reconnected the CRM webhook. Kavin

16:32 Launched 3 new reel creatives for the retargeting set. Priya
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